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SUMMARY  

 

The town  of Ferriday commissioned this study to investigate the opportunities and 

risks of operating a medium class hotel in the town  in order to determine whether a 

feasible operation of such an establishment is possible. In this report, various key 

factors of competitive hotel business i n this particular market  are analyzed .  The 

aim is to obtain a neutral, professional, and qualified opinion and a thorough 

analysis of the proposed project. All scenarios in this feasibility study regarding the 

hotel project with respect to size, layout an d design, as well as operator revenues, 

and costs relies upon information provided by the Town Managers and  the analysis 

of secondary data  acquired through extensive research . A prerequisite for a 

professional feasibility study is the depiction of the micr o and macro-economic 

circumstances, which  are of importance to the market. Therefore,  the study focuses 

on the macro - and micro -environment of the location of the proposed hotel and the 

local hotel market. The estimated revenues and costs and trading performance of 

the proposed hotel assume a position at the lower and middle end of the hotel 

market. If economic and touris t  outlook of the town  of Ferriday  and the surrounding 

areas develop as expected, the proposed hotel project should achieve the success 

desired by the investor. In particular, g iven a positive trend of economic recovery 

and increased attractiveness of cultu ral and outdoor activities, the realization of the 

respective project is possible.    

____________________________________________________________________________ 
This is one of the study conducted by the Southern University and A&M Economic Development 

Center to support Comprehensive Economic Development Strategies in Louisiana. The U.S. 

Department of Commerceõs Economic Development Administration through the University Center 

for Economic Development at Southern University and A&M College, Baton Rouge, Louisiana funded 

this study  through  Award # 80 -66-04881. The views are those of the author and do not necessarily 

represent the views of the U.S. Department of Commerceõs Economic Development Administration 

nor Southern University and A&M College , Baton Rouge, Louisiana . 

_______________________________________________________________________________________ 

 
 

mailto:aloyce_kaliba@subr.edu


SUBR  UNIVERSITY CENTER FOR ECONOMIC DEVELOPMENT , J ANUARY 2016  

 

2 
 

INTRODUCTION  AND BACKGROUND INFO RMATION  
 

The t own of Ferriday  in Northeastern 

Louisiana requested t he Southern 

University and A&M Collegeõs University 

Center for Economic Development to  conduct 

a study to determine if a hotel venture is 

economically and financially feasible. In 

particular, the study seeks to identify 

various  target markets and assess the 

market potential for  a hotel development in  

the town of Ferriday . The study provides 

description of a recommended development 

program and  economic and financial 

feasibility analys es results . Based on 

different  assumptions, t he analysis depends on the current and expected state of the 

economy. Taking great care , these assumptions bas e on most recent and reliable  

information obtained from a variety of public, and private sector sources, as well as 

from other government resources.  The main assumption is that economic growth  

and other economic indicators for the area will not  significantly differ from the 

project ed long-term economic growth rates .  

 

For any hotel feasibility study, the vitality of the 

tourism sector ; specifically, the travel industry is an 

important consideration in forecasting supply and 

demand for a hotel complex. Vitality of the tourism 

sector bear strong correlation with profitability of 

relevant target markets, and the study of  local 

economic conditions provide insights on the health of 

the region in terms of market  strength.   

 

Travel  industry , measured by visitation and spending is an important segment of 

the tourism industry in Louisiana. The t ourism forecast report for 2015 -2018 by t he 

University  of New Orleans (UNO) Hospitality Research Center  1 (hence thereafter 

UNO 2015 reports) indicates that before Hurricanes Katrina and Rita, Louisiana 

tourism industry was a major contributor to the economy. In 2004, the industry 

generated $10 billion in visitor spending and directly supported 165,000 jobs. 

However, the great recession of the 2008/09 and the BP Horizon oil spill of 2010/ 

2011 adversely affected the Louisiana tourism industry   

 

Since 2012, Louisiana tourism industry has recovered significantly and spending 

and visitation have remained strong. Most of the tourism indicators in the industry 

                                                           
1 The report is available at http://www.crt.state.la.us/Assets/Tourism/research/documents/2014-
2015/Louisiana%20Tourism%20Forecast%20Report%204%2015%2015.pdf (visited April 5, 2016) 

 

 

http://www.crt.state.la.us/Assets/Tourism/research/documents/2014-2015/Louisiana%20Tourism%20Forecast%20Report%204%2015%2015.pdf
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have reached comparable levels as 

those seen in the years prior to 

Hurricanes Katrina and Rita. As 

report ed by the UNO  2015 report , the 

number of visitors statewide reached a 

new record of 28.7 million visitors in 

2014, exceeding the 27.4 million visitors 

in 2013, and the 26.3 million visitors in 

2012, a nearly 5 percent growth per 

year. The forecasted number of visitors 

statewide will reach 30.6 million in 

2018, representing a 7  percent  growth . 

In 2014, visitor spending statewide 

reached $11.2 billion, an increase of 3 

percent compared to 2013, and the 

highest figure since 2004. Travelers 

who visited Louisiana spent 

approximately $388 per visitor during their trip. If the economic conditions continue 

to improve, t he level of spending will increase by 3 percent annually, reaching $12.5 

billion by 2018.  

 

The UNO  2015 report also indicates that due to activit ies related to natural gas 

shale in north ern part of Louisiana  demand of hotels and related services are 

increasing rapidly . In 2014, hotel room capacity grew by 2 percent, while room -

nights sold increased by 5 percent .  

 

Concordia Parish, which is in Northeast 

Louisiana, stretches 57 miles along the 

legendary Mississippi River. Just across from 

Natchez, Mississippi, the parish is accessible 

vi a U.S. Highways 84, 65, and 61 as well as 

Louisiana Highways 15 and 425. The pari sh 

boosts bountiful lakes, ha ve rich musical 

heritage  and Delta cooking, and houses the 

State of Louisiana Delta Music Museum, 

Frogmore Cotton Plantation and Ginnery, 

and Jerry Lee Lewis family museum. The 

Parish has 300 miles of water including Lake 

St. John and Lake Concordia, Three Rivers 

and Red River State Wildlife Management 

Areas, and Bayou Cocodrie National Refuge. 

The parish could take advantage of increasing economic activities by attracting 

visitors to the area through strategic investment  in the area.    
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Particularly, Ferriday is one of the town  in 

Concordia Parish . According to the 2010 US 

Census the population  of Ferriday was 3,511 

of which three -fourth are African American . 

The population has decreased by 7.3  percent  

since the 2000 Census. The male population 

account for 38 percent of the total. T he 

median resident age was 27 years, compared 

to Louisiana median age of 36 years. The 

estimated median household income 2 2013 

was $15,841 that has increased from $14,732 

in 2000. In the same period, Louisiana 

median income was about $44,164. In terms 

of homeownership, the median house or 

condo value in 2013 was $62,019 that has increased from $39,500 in 2000. The 

average payment for rental apartments in 2013 was $443.  Other economic indicators 

are presented in Appendix 1.  

 

The town of Ferriday is 100 percent  urban  

and is on the west side of Lake Concordia and 

8 miles from Lake St. John . Lake Concordia 

is famous for recreational and professional 

bass fishing. U.S. Highways 84 and 425 pass 

through the center of Ferriday. U .S. 

Highways 84 leads west 16 miles to 

Jonesville  and U .S. 425 leads north 6 miles to 

Clayton. The two highways jointly lead 

southeast  and about 11 miles to Natchez  in 

Mississippi .  

 

The town of Ferriday claims to have produced more famous people per square mile 

than any other American small town . This statement intrigued author Elaine Dundy 

who probed that phenomenon while profiling both celebrities and town sfolk in her 

book, Ferriday, Louisiana,  which was published by E. P. Dutton in 1991. The town 

of Ferriday played a n improbable role in promoti ng blues music through the Haney's 

Big House lounge in the African -American community. Almost every Delta Blues 

musician played at Haney's  big house. Not ably, the Delta Music Museum is in the 

historic district of the town and is open daily to visitors. Developers of a new hotel 

could collaborat e with city managers to attract more and nontraditional tourist by 

advertising the areaõs historical and rich culture and by promoting existing tourist 

attractions  within the vicinity of Ferriday.    

 

                                                           
2 Estimated from the current American Community Survey for 2010/2014 estimates   
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To increase tourism and create employment , Ferriday stakeholders are trying to 

convince real estate developer s and hoteliers to invest in the town. Currently, the 

town has no hotel establishment . The data from TripAdvisor.com list 1 6 hotels that 

are nearby or at least less than 6 miles from the town  center. This report relay s on 

the premise that a prerequisite  for a professional feasibility study starts with the 

depiction of the micro and macro-economic circumstances, which  are of importance 

to the project. For this reason, the comprehensiveness and accuracy of th is feasibility 

study rely on information provided by the town managers and other infor mation 

acquired through extensive secondary data research  and analyses.   

 

The objective of this study is two answer the following 

three questions. First, is there demand for a new 

hotel in this market? Second, what are the 

appropriate brand, size, facilities, and amenities for 

a new hotel? Third, is it economically and financially 

feasible? The main objective is to identify and analyze 

variables that  affect  profitability of new hotel 

developments or turnaround projects. The 

investigation looks at supply and demand of locations 

and competition, then forecast demand and project 

return s from revenues and expenses. The study uses 

the macro - and micro -envi ronment of the location of the proposed hotel, the assumed 

competitive set, the local hotel market, the estimated trading performance of the 

hotel assuming a position of a different type of the market  to estimate demand and 

supply . The study analyzes suppl y and demand  based on the rate of occupancy of 

other hotels in the vicinity , and evaluate the potential revenue concurrently with 

the expected cost through capital budgeting and financial analysis and simulation.   

 

Th is study presents the results of the location 

analyses, hotel market and tourism analyses, and 

predict s supply and demand. A location analysis 

evaluates the potential opportunity  for a specific 

site  for hotel development . These steps are 

applicable for any business investigating new 

locations, or developers interested in 

understanding the market opportunity a proposed 

site might offer. Hotel market and tourism 

analyses involve presenting the o verview of the 

surrounding ma rket and review of macro trends 

such as population and employment growth. It 

also involves the delineation of area boundaries 

for the site based on other influencing factors such as topography, competition, and 

regional accessibility. This is in addition t o examin ing and benchmarking the area 

characteristics such as population and household change s, and demographic 
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characteristics such as age, income, and ethni city. Review of key hotel competition 

within the trade area, focus es on relative strengths and wea knesses of the proposed 

site. Forecast ing  sales potential of the site and estimation of market share  is also 

important .  

 

The following elements will be covered in th is report : brief economic overview of 

Louisiana and Concordia Parish, location and site analysis of Ferriday and the 

property site trading area, market analysis including supply and demand and 

competition analysis, the product and its positioning, and economic and financial 

analyses based on hotel services and trading estimates. The organization of the 

report is as follows : The results of micro economic analysis are in the following 

section. Section 3 present  the results of hotel market analysis. Economic and 

financ ial feasibility analysis results are in section 4. Summary and conclusion are 

in section 5. 

 

MACRO LOCATION  ANALYSIS  

 

Louisiana õs total  gross state product in 2010 

was US$213.6 billion, placing it 24th in the 

nation. The state per capita personal income 

was $30,952, ranking 41st in the United 

States. The stateõs climate (subtropical in 

the south and temperate in the north) and 

rich alluvial soil make the state one of the 

nation's leading producers of sweet potatoes, 

rice, and su garcane. Fishing is a major 

industry  and shrimp s, menhadens, and 

oysters are principal catches.  The state is 

the biggest producer of crawfish in the 

world, supplying approximately 90% of the 

world total. Louisiana is a lso a leading fur -trapping state; its marshes of about 7,500 

square miles , supply most of the country's muskrat furs. Pelts from mink, nutria, 

coypus, opossums, otter, and raccoon are also plentiful . Louisiana leads the nation 

in the production of salt and sulfur, and it ranks high in the production of offshore 

crude petroleum, natural gas, and natural -gas liquids. Forests cover almost 50% of 

the land area and timber is an important industry. The sta te rapidly industrialized 

in the 1960s and 1970s and currently has giant oil refineries and petrochemical 

plants. Four of the ten busiest U.S. ports include New Orleans, Port of South 

Louisiana, Baton Rouge, and Plaquemines along the lower Mississippi Rive r.  

 

Louisiana has the following metropolitan areas Alexandria, Baton Rouge, Houma -

Bayou Cane-Thibodaux, Lafayette, Lake Charles, Monroe, New Orleans -Metairie -

Kenner, and Shreveport -Bossier. Tourism is increasingly important to the state 

economy, especially  in the New Orleans area. New Orleans, Shreveport, and Baton 

 

http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwjDn6fV8LjKAhVIWj4KHU50BkcQjRwIBw&url=http://sellsandiegohomes.com/2014/05/07/gator-by-the-bay-zydeco-blues-crawfish-festival-may-8th-may-11th/&psig=AFQjCNFL1MlKDgoFMbUv9Ir2OzB3WzAsqg&ust=1453396053657634
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Rouge are home to a thriving film 

industry. State financial incentives 

since 2002 and aggressive promotion 

have given Louisiana the nickname 

Hollywood South. Because of its 

distinctive cultu re within the United 

States, only Alaska is Louisiana's 

rival in popularity as a setting for 

reality television programs. New 

Orleans is the major attraction with 

its history, nightlife, and Old World 

charm. As the largest town in 

Louisiana, New Orleans is especially 

noted for its picturesque French 

quarter, which has many celebrated 

restaurants, and for the Mardi Gras 

festival, perhaps the most famous festival in the United States, which is held 

annually since 1838. Baton Rouge is the capital and the sec ond largest city.  

  

Louisiana is rich in tradition and legend. Four different groups have contributed to 

its unique heritage . The Creoles, descendants of the original Spanish and French 

colonists  and the Cajuns, whose French ancestors were expelled  from Acadia (Nova 

Scotia and New Brunswick) by the British in 1755 . Other groups include the 

American cotton planters; and the African Americans who worked to create much of 

Louisiana's wealth and whose blues music, especially, has swept the world. Along 

the rivers and bayous overhung with Spanish moss, some old mansions remain, 

recalling the elegance and splendor of antebellum days. Plantation tours from Baton 

Rouge and Natchitoches are popular, while the Cajun country west of New Orleans 

also attracts vi sitors , particularly the area around St. Martinsville and Lafayette.  
 

Northern Louisiana is  the sportsman 

paradise for the outdoor enthusiast, 

teeming with activities and recreational 

facilities. Campers, hunters, hikers, and 

birdwatchers flock to the area  to enjoy the 

outdoors in the mild year -round climate. 

Kisatchie, the state's only national forest, 

provides a wealth of facilities including 

hiking and biking trails, camp  grounds, 

swimming areas and picnic sites. In 

addition to recreation, northern 

Louis iana offers a number of interesting 

attractions including the Depot Museum 

 

http://www.google.com/url?sa=i&rct=j&q=&source=imgres&cd=&cad=rja&uact=8&ved=0ahUKEwit9ZG-9rjKAhWIOj4KHfGIBUgQjRwICA&url=https://plus.google.com/u/0/117798872382190427180&psig=AFQjCNGunxBs24p1fIvFuVhorIMvNNKRpA&ust=1453397699794732
http://www.google.com/url?sa=i&rct=j&q=&source=imgres&cd=&cad=rja&uact=8&ved=0ahUKEwit9ZG-9rjKAhWIOj4KHfGIBUgQjRwICA&url=https://plus.google.com/u/0/117798872382190427180&psig=AFQjCNGunxBs24p1fIvFuVhorIMvNNKRpA&ust=1453397699794732
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in Bernice, the American Rose Gardens in Shreveport, the Masur Museum of Art in 

Monroe and the Bossier Parish Library Historical Center in Bossier Town.  

 

The town of Ferriday is within the 

Natchez Micropolitan Statistical Area, 

consisting Adams County  in M ississippi 

and Concordia Parish  in Louisiana. The 

neighboring m etro areas include Baton 

Rouge, Alexandria, Macomb, and 

Vicksburg. Other nearest cities are 

Ridgecrest, LA (1.6 miles), Minorca, LA 

(2.4 miles), Clayton, LA (2.5 miles), 

Spokane, LA (2.7 miles), Natchez, MS (3.4 

miles), and Cloverdale, MS (3.5 miles). 

The Natchez  Micropolitan Statistical Area 

is a tertiary trade area  for the town of 

Ferriday . According to the new 2010/14 

American Community Survey 5 year 

estimates, the Natchez Micropolitan A rea 

has a population  of 53,349, the population 

in households were 49,212, population in 

families w ere 40,058, and population in group q uarters were 4,137  in 2015 . The 

average population density is about 146 people per square mile. In the same year, 

the area has 20,424 total households with average household size of 2.41. The total 

family households were 13,362, with 

average family size of three . The total 

housing units was 24,380. The owner 

occupied units were 13,780 (56.5%) and the 

renter occupied was 6,644 units (27.3%). 

The vacant housing Units were 3,956 and 

accounted for 16.2 percent of the all -

housing  units. The median and average 

home value were $86,692 and $123,249, 

respectively. The median, average, and per 

capital income were respectively, $27,540, 

$42,760, and $16,813. For the 2010/14 ACA 

estimates , the population growth rate was 

0.08% and the household growth rate was 

0.16%. Median and per capita income is 

expected to increase by 2.13% and 2.34% 

during the 2015/ 2020 period.  
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The secondary trade area includes 39120, 71334, and 71373, ZIP Code Tabulation 

Areas (ZCTAs), representing Ferriday, West Ferriday, and Vidalia . The primary  

trade area is therefore ZCTA 71334 3.  

 

The tourism sector tends to depend on the 

economic vitality of the area and b uilding 

permits is one of the leading indicators 

used to predict the direction of the 

economy's movements or trend . Data from 

the State of the Cities Data Systems 

(SOCDS) of the U.S. Department of 

Housing and Urban Development shows 

that since 2010, the number of issued 

building permits for single  family 

structures have been decreasing overtime. 

A dramatic decrease was recorded in the 

Ferriday/Vidalia area that accounted for 

42 percent of the permits issued in 

Concordia Parish in 2010 . The permits 

decreased to only 5 percent of the total permits in 2014. All new permits issued in 

Adams County in Mississippi for the same period, w ere for the Natchez area. The 

numbers were also decreasing, which may be a sign of stagnant economy  in the area.  

 

Appendix 1 shows example of financial characteristics for housing units with a 

mortgage for year 2014. The value of homes for majority of homeowners ranged 

between $50,000 to less than $199,999. This group accounted for 67.4 percent of all 

homes in Natchez, and 46.1  percent in 

Ferriday, and 60 percent in Vidalia. Homes 

with value between $200,000 and $499,000 

accounted for 17.6 percent in Natchez, and 

22.5 percent in Ferriday and 15.9 percent in 

Vidalia. The median home values were 

respectively, $94,600, $80,000, and  $ 96,800 in 

Natchez, Ferriday, and Vidalia ; in comparison 

to $140,000 and $175,700 for Louisiana and 

United States , respectively.  

                                                           
3 The ZIP Codes Tabulation Areas are statistical entities developed by the United States Census 

Bureau for tabulating summary statistics . Unless stated otherwise, and all data are from the new 

2010/14 American Community Survey 5 year estimates. According to the U.S. Bureau of Census, the 

American Community Survey (ACS) is an ongoing survey that provides data every year, giving 

communities the current information they need to plan investments and services. The ACS covers a 

broad range of topics about social, economic, demographic, and housing characteristics of the U.S. 

population. The 5 -year estimates from the ACS are period estimates that represent data collected 

over a five -year period. The primary advantage of using multiyear estimates is the increased 

statistical reliability of the data for less populated areas and small population subgroups.  
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More than 86 

percent of 

homeowners did 

not have secondary 

mortgage  and the 

monthly median 

housing cost were $ 

910 per month in 

Natchez, $792 in 

Ferriday, and $837 

in Vidalia. In the 

same period, 

monthly median 

housing cost in Louisiana and United States were respectively, $719, and $1,108. 

For majority of homeowners, the housing cost as percentage of  household income 

ranged between 15 and 18 percent and paid between $800 and $1,499 in real estate 

taxes annually.  

 

   

 
 

Appendix 1 shows summary  statistics from ACS 2010/14 five year estimates and 

2000 and 2010 censuses on population and householdõs characteristics in the area.  

In general, the area has been experiencing a decrease in population since the 2000 

census. Total population has decreased from 51,376 in 2000 to abo ut 49,126 in 2014, 

a 4.38 percent decrease. The median age has increased from about 37.3 years in 2000 

to about 41.4 years in 2010.  People of retirement age (62 years old and over) 

accounted for 33.2 percent and 19.11 percent of the total population in 20 00 and 

28,414

27,476

27,498

26,850

22,020

21,291

22,429

20,885

39,295

36,201

34,103

38,160

0 5,000 10,000 15,000 20,000 25,000 30,000 35,000 40,000 45,000

Household median income 2014

Household median income 2013

Household median income 2012

Households median income 2011

ZCTA5 71373 ZCTA5 71334 ZCTA5 39120

BUILDING PERMITS: Units in Single -Family Structures  

Town/Region 2010 2011 2012 2013 2014 

Concordia Parish  19 9 13 13 19 

Ferriday  7 1 1 0 0 

Vidalia  1 1 1 1 1 

% Concordia Parish  42 22 15 8 5 

Adams County  5 2 2 3 3 

Natchez 5 2 2 3 3 
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2010, respectively. Also, there is a clear indication that both the young and the old 

are moving out of the region.   

 

LOCAL TOURISM RESOUR CES 

 

The town  of Ferriday and for most of its 

existence has relied on an agricultural, 

railroad, and timber based economy. The 

town  has experienced economic decline due 

to the clearing of most of the timber in the 

1970s, the closure of the railroad in the early 

1980s, and hardship experienced by farmers 

in recent years. The community is seeking to 

improve the local economy by developing 

cultural heritage based tourism. The town  

has a rich musical heritage. Famous natives 

of Ferriday include Jerry Lee Lewis, Mickey 

Gille y, Jimmy Swaggart, and Howard K. Smith. The town of Ferriday celebrat es 

this musical heritage is every year  on the first Saturday of April . The festival  

includes both live music and performances.  

 

The town of Ferriday is also famous via Haneyõs Big House then a boogie-woogie 

nightclub  and famed for Chitlin' Circuit , located on the 500 block of 4th Street (now 

East Wallace Boulevard ). Run by an African American Businessperson  Will Haney 

(1895-1972); in its heyday the club featured about fifty tables a nd served food around 

the clock. Local musicians who performed at the club included trombonist Leon òPee 

Weeó Whittaker (1906-1993). Natchez natives Y.Z. Ealey (1937) and Hezekiah Early 

(1934), who had earlier played in the club with 

Natchez guitarist John  Fitzgerald and singer 

Elmo Williams, also led House bands. The house 

featured leading blues and R&B acts including 

B. B. King, Little Milton, Bobby òBlueó Bland, 

Roy Brown, Solomon Burke, Percy Mayfield, Big 

Joe Turner, Ray Charles, Johnnie Taylor, Irma 

Thomas, and several others.   

 

The town of Ferriday has several heritage and 

nature -based tourist attractions. The town is 

eight square miles in land area, with gracious 

Southern living that includes plantations, golf 

courses, country clubs, cotton gins, pe can 

groves, fried catfish, and even miniature horse 

and ostrich farms. Th is area is indeed a 

"Sportsman's Paradise", with 300 miles of 

 

 

http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&ved=0ahUKEwii1v6R8ofLAhWKSSYKHfM6AVkQjRwIBw&url=http://www.unconqueredthebook.com/the-project&psig=AFQjCNHbvlIDoaLo5UalvxAUM1Uz0-JX0A&ust=1456110951556815&cad=rjt
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water, including Lake St. John and Lake Concordia, a trophy bass lake. Camping, 

cabins, bed & breakfasts, boat rentals and fishing guide service are available year 

round. Wild game is abundant in close by Concordia State Wildlife Management 

Area, Three Riv ers and Red River State Wildlife Management Areas, and Bayou 

Cocodrie National Refuge.   

 

Frogmore Plantation  

 

Frogmore Plantation is an 1,800-acre 

working cotton plantation with gins, and 19 

dependency buildings. Guided tour  of the 

plantation fully e xplain the changes made 

in the operation of cotton plantation from 

the 1700s through the present. The tour 

teaches about slave culture and the 

plantation system in America, based on 

former slave narratives and extensive 

archives. The plantation has 18 restored 

antebellum structures that date to the early 

1800s and a steam cotton gin.   The 

Frogmore Plantation has recei ved the 

Louisiana Tourism award and has been featured in Country Discoveries magazine, 

AAA  Southern  Traveler, Louisiana Cultural Vistas, and other 

magazines.  Frogmore has even been in Public Broadcasting System 

documentaries.   

 

The Delta Music Museum and Arcade Theater  

 

This famous and well -known museum highlights 

the careers of local legends and music trailblazers. 

Located in the downtown historic district, the 

Delta Music Museum opened in 2001 in the townõs 

old post offic e. In 2008, the museum expanded to 

include the Arcade Theater, a 1920s -era movie 

hall. The theater, also serves as a concert hall and 

recording studio, and hosts the Louisiana Country 

Music Opry on the fourth Saturday of each month 

and an annual November c oncert sponsored by 

the Concordia Parish Library.   

 

At the museumõs entrance, sculptures of Ferridayõs three most famous first cousins: 

Jerry Lee Lewis, Mickey Gilley,  and Jimmy Swaggart greet visitors.  Lewis  became 

a national celebrity in the mid -1950s. Mickey Gilley earned his country stardom 

with more than 30 top 40 hits. Jimmy Swaggart began as a gospel musician before 

 

 

http://www.ladelta65.org/images/LA.Ancient.Mounds.Frogmore.Sign.jpg
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becoming one of the most recognized television evangelists in the country. He has 

recorded 50 albums and sold an estimated 13 million copies worldwide. He preaches 

weekly on a national radio show with television stations carrying his revivals on 

Sunday mornings. The tour of the museum helps to learn the rich musical heritage 

of Ferriday ña town  that claims to have produced more famous people per square 

mile than any small town in America.  

 

The Jerry Lee Lewis Museum  

 

This is the birthplace of Jerry Lee Lewis and 

the home of Jerry Lee, Linda Gail,  and Frankie 

Jean Lewis. Lewis also known as òThe Killeró 

for his piano -pounding rockabilly music  is an 

American singer -songwriter, musician, and 

pianist, often viewed as "rock & roll's first great 

wild man . The museum has become a Jerry Lee 

shrine, with f amily photos, bills, family 

mementoes, clothes, guns, and others. Jerry 

Leeõs Sister Frankie Jean organizes the tour 

from 1:00 PM - 8:00 PM dail y.  

 

 

Lake Concordia  

 

Lake Concordia, a freshwater lake with acreage of about 1,137 acres, is an ancient, 

highly fertile oxbow like lake near Ferriday. According to the Louisiana Department 

of Wildlife and Fisheries, Lake Concordia is a natural lake formed when the 

Mississippi River changed its course. The lake was p ermanently cut off from the 

Mississippi River when the U. S. Army Corps of Engineers built the Mississippi 

River mainline levees following the Flood 

Control Act of 1927. The State of Louisiana 

owns the water bottoms and the Louisiana 

Department of Wildlife  & Fisheries (DWF) 

manages the fish and wildlife resources. 

Statewide regulations control recreational 

fishing activities in the lake. Recreational 

water sports are very popular on Concordia 

Lake and include water skiing, jets skis, 

party barges, sailboats , and other 

recreational boats. The Lake is also famous 

for recreational fishing, primarily for 

largemouth bass. There are numerous bass tournaments annually. Anglers call 

Lake Concordia as a trophy bass lake. Camping, cabins, bed & breakfasts, boat 

rental s and fishing guide service are available year round the Lake.  

 

 

http://www.tripadvisor.com/LocationPhotoDirectLink-g40150-d3195186-i58931031-The_Jerry_Lee_Lewis_Museum-Ferriday_Louisiana.html58931031
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Other attraction  

 

In general, Concordia Parish is a 

sportsman's paradise. Camping areas 

maintained by the State of Louisiana 

Department of Wildlife and Fisheries, 

provide varieties of outdoor activities. The 

parish offers unprecedented hunting and 

fishing opportunities. Oth er attraction near 

Ferriday includes Concordia State Wildlife 

Management Area , Bayou Cocodrie 

National Wildlife Refuge, Red Rivers/Three 

Rivers Management Area, and Lake St. 

John. The Tacony Plantation in nearby Vidalia, built in 1845, is a famous 

antebell um attraction. The Vidalia Riverwalk consists of restaurants, a hotel, 

specialty shops, amphitheater, and public boat. Founded in 1716 by French 

Colonists, which is not far from Ferriday, Natchez has a rich history along the 

Mississippi River. Natchez is t he home of a number of nationally known plantations 

such as Dunleith, Oakland Plantation, Monmouth Plantation, Stanton Hall,  and 

others. Natchez is also the location of a successful gaming and casino industry, and 

a major tourist destination.  

 

 

LODGING MARKET ANALY SIS 

 

This section presents information of the 

lodging industry  at the nation al, state , and 

regional levels. At the national level, t he 

2015 annual report by the American Hotel 

and Lodging Association 4indicate s that the 

lodging industry was booming. In 2015, the 

industry added more than 30,000 new hotel 

jobs and more than 100,000 new travel -

related jobs  in the U.S. , resulting in an 

increase of over $12 billion in travel -related 

wages and salaries, up six percent  

compared to 2014. The total number of 

properties grew from about 52,000 properties to more than 53,432 properties , a 2.68 

percent increase  nationally ; and the numbers of rooms grew from about 4.8 million 

rooms to 4,978,705 rooms, a 3.72 percent increase. In 2015, t he hotels industry  also 

generated $141.5 billion in tax revenue, which was up by $6.5 billion from 2014 and 

                                                           
4 Available at https://www.ahla.com/uploadedFiles/_Common/pdf/Lodging_Industry_Trends_2015.pdf (visited 
on April 5, 2016). 

 

 

https://www.ahla.com/uploadedFiles/_Common/pdf/Lodging_Industry_Trends_2015.pdf
https://www.google.com/imgres?imgurl=http://www.lakeviewlodgela.com/wp-content/themes/clean-home/images/logo.png&imgrefurl=http://www.lakeviewlodgela.com/testimonials.html&h=356&w=358&tbnid=XXh0XXDwbG00uM:&docid=5Ft-oqcYxRr5-M&ei=kC3NVoj9MMLujgSUv7GQAw&tbm=isch&ved=0ahUKEwiIhZukxI_LAhVCt4MKHZRfDDIQMwgqKA0wDQ
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwjh0rHAyI_LAhVB2SYKHcKkBJAQjRwIBw&url=http://www.telegraph.co.uk/travel/travelnews/6205870/US-tourist-tax-criticised-by-travel-industry.html&psig=AFQjCNFzgIvCL9gv_UFyFfboIYsDTsSuag&ust=1456374652426961
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employed 1.9 million. The typical business traveler spends about 3 percent more per 

night, and the typical leisure traveler spends about 6  percent more per night 

compared to 2014. International travel continues to increase, making the U.S. the 

top destination for international travelers . The association forecast 96.4 million 

visitors by 2020, an increase of 29 percent over 201 5. In 2015, the  revenue per 

available room was $74.12 on average, and the average occupancy rate was 64.4 

percent .   

 

According to the same report, a bout 40 percent 

of visitors travelled for business and 60 percent 

travelled for leisure. In 2014, about 63 percent of 

a typical business traveler were male (63 

percent), between the age of 35 ð54 years (50 

percent), employed in a professional or 

managerial position (56 percent), earning an 

average year ly household income of $127,000. 

About 78 percent of t ypical business travelers 

travelled alone , 95 percent made reserva tion 

online, and spent  $147 per room per night. About 

57 percent of l eisure visitors travelled in a pair 

of two adults . Important age groups were 35 ð54 years (39 percent) and above 54 

years (39 percent). The average yearly household income for leisure travelers was 

$99,000; they travelled by auto (80 percent), and 93 percent made reservations , and 

spends $131 per room per night  on average.  

 

Tourism  represents one of the top four major 

indust ries in Louisiana  in both job creation 

and revenue generation . According to the 

study conducted by the U.S. Travel 

Association , domestic traveler s spending in 

Louisiana totaled $10.7 billion (in current 

dollars) during 2014 5, representing an 

increase of 5 percent from 2013. Foodservice 

was the largest expenditure category for 

domestic travelers  in Louisiana . In 2014 they 

spent $2.7 billion on foodservice, accounting 

for 25.2 percent of total domestic travel 

expenditures in the state. This represents a 

6.4 percent increase from 2013. In the same year, domestic travelers also spent close 

to $2.4 billion on ground transportation, 2.6 percent increase from 2013 and 

represent ing 22.1 percent of the total state domestic travel spending in 2014 .   

                                                           
5 Available at http://www.crt.state.la.us/Assets/Tourism/research/documents/2015-
2016/Economic%20Impact%20of%20Travel%20on%20Louisiana%20Parishes%202014%20Report.pdf (visited 
April 5, 2016) 

 

 

http://www.crt.state.la.us/Assets/Tourism/research/documents/2015-2016/Economic%20Impact%20of%20Travel%20on%20Louisiana%20Parishes%202014%20Report.pdf
http://www.crt.state.la.us/Assets/Tourism/research/documents/2015-2016/Economic%20Impact%20of%20Travel%20on%20Louisiana%20Parishes%202014%20Report.pdf
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwjQnpCpx4_LAhXH6yYKHZ5DAYYQjRwIBw&url=http://www.crt.state.la.us/dataprojects/tourism/LTPNewsletter/20131220/ltp20131220.htm&psig=AFQjCNFQIYAsHqYRVL0Mh370xY7vpC1RyA&ust=1456374335351372



