Fall 2018 Snapshots

Office of Institutional Research and Assessment
Marketing-Bs (CIP Code 520401)

Undergraduate Majors
< Marketing (520401)

ENROLLMENT BY DEGREE STATUS

ORRAEREAY

ENROLLMENT BY GENDER

Gender Und. Grad. | Master’s PhD Total %
Male 53 N/A N/A 53 57.6%
Female 39 N/A N/A 39 42.4%
Total 92 N/A N/A 92 100.0%
ENROLLMENT BY RACE

Race Und. Grad. | Master’s PhD Total %
Black 84 N/A N/A 84 91.3%
Other 8 N/A N/A 8 8.7%
Total 92 N/A N/A 92 100.0%
ENROLLMENT BY CLASSIFICATION

Classification Und. Grad. Grad. Total %
Freshman 20 N/A 20 21.7%
Sophomore 22 N/A 22 23.9%
Junior 17 N/A 17 18.5%
Senior 31 N/A 31 33.7%
Other Undergraduate 2 N/A 2.2%
Preparatory 0 N/A 0 0.0%
Graduates N/A N/A 0.0%
Other Graduates N/A N/A 0 0.0%
Total 92 N/A 92 100.0%

Status Und. Grad. Master’s PhD Total %
Full-time 89 N/A N/A 89 96.7%
Part-time 3 N/A N/A 3 3.3%
Total 92 N/A N/A 92 100.0%
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Major Cohort | F % % % %
Marketing 19 12 63.2 10 52.6 2 10.5 7 36.8
COMPLETERS 2017-2018 BY LEVEL
Undergraduate Master’s PhD Total
19 N/A N/A 19

Source: SUBR Fall 2018 Statewide Student Profile System (SSPS) File.



